
 

BOOSTED BEVERAGES:  
THE BENEFITS CONSUMERS WANT 
2022 Global Topic Report – Detailed Outline 

Today shoppers demand beverages that can provide benefits beyond hydration. Beverages 
are no longer secondary to foods in terms of health benefits, nutritional value, and 
clean/natural. There is growing demand for better-for-you beverages that provide 
consumers with a convenient source of instant nutrition. 

This 2022 report from HealthFocus International takes a deeper look at the topic of 
beverages globally, regionally, and across 23 individual countries to help companies better 
understand shopper attitudes and motivations—allowing them to connect more powerfully 
with their targets and bring market solutions faster and more profitably. 
 

MARKETS: 
o NORTH AMERICA: USA and Canada 

o LATIN AMERICA: Brazil and Mexico 

o EUROPE: France, Germany, UK, and Russia 

o MIDDLE EAST & AFRICA: Saudi Arabia, Turkey, and Nigeria 

o SOUTH ASIA: India and Pakistan 

o EAST ASIA PACIFIC: Australia, China, Indonesia, Japan, Philippines, Thailand, South 
Korea, Malaysia, Taiwan, and Vietnam 
 

TOPICS COVERED: 
o Exploring the key drivers for “boosted beverages”: How interested are 

consumers in each of the following benefits when selecting beverages, and how does 
interest vary around the world and among key demographics? 

▪ Hydration 
▪ Physical benefits (e.g., athletic performance, muscle health, etc.) 
▪ Mental benefits (e.g., stress, focus, etc.)  
▪ Health benefits (e.g., gut health, immunity, etc.) 
▪ Energy 
▪ Weight management 
▪ Replacement for a meal/snack 



 

 

▪ Convenience 
▪ Nutritional value (e.g., added vitamins and minerals)  
▪ Personalized to me 
▪ Added super-food ingredients (e.g., turmeric, probiotics, collagen, etc.) 
▪ Clean/Natural (e.g., recognizable ingredients, no artificial, etc.) 

 

• Understanding the specific attributes consumers look for in a healthy 
beverage 

▪ Low/No sugar 
▪ No artificial ingredients   
▪ Less processed 
▪ Low calorie 
▪ Better taste 
▪ Better texture 
▪ High protein 
▪ Environmentally friendly packaging  
▪ Plant-based 
▪ Added electrolytes 

 
• Expanding the role of beverages 

▪ I believe that beverages can provide the same nutrition as foods 
▪ I use nutritious beverages (e.g., smoothies, kefir, green juice, etc.) as a meal 

or snack 
 

• Profiling the “Boosted Beverage Consumer”: A deep-dive look at the target 
consumer to better understand who they are and how do their needs vary by 
market. 

▪ Understanding their unique views on diet and lifestyle  
▪ Communicating health and wellness  
▪ Core brand drivers 
▪ Ingredient opportunities 
▪ Adding value – where will they pay more? 
▪ Interest in “kitchen medicine” and functional foods benefits  
▪ And much more! 

 
 
 


